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2022 FESTIVE CALENDAR CAMPAIGN
BECOMING A LIFELONG LEARNER !
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Confidential CRenault

WHAT?  
Key Message

WHO?
Audience

All Renault colleagues with access to Learning@RG (30Kusers)

HOW? 
Multi-channel 

reach

WHEN?
Stat dec1st

W48 w49 W50 W51

MEASURE?
KPI

#1 – 23, 000 learners
#2 – 80% opened 
# 3 – qualitative rating: no below 4 
+ Feedback questionnaire

OBJECTIVE

«have a fun  21 days experience of lifelong learning with e-learning modules, inspiring thoughts & micro -actions   »

LET RENAULT LEARNERS DISCOVER HOW EASY  AND FUN IT IS TO BECOME A LIFELONG LEARNER !

01 –2022 FESTIVE CALENDAR–Campaign set-up 

DECLIC
Life@RenaultGroup
Insid’R
Yammers 
L@RG

W1 – W8 – module communication 

Festive Calendar–December 2022
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01 – Lifelong Learning Campaign 

HR portal

DECEMBER

LMS

NOVEMBER

Social Networks

+ 2 operational relays
👏 Countries  
👏Academies 

Email signature

Intranet
Newsletter

Social Networks

Festive Calendar–December 2022
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01 –2022 FESTIVE CALENDAR–Communication

FEBRUARY JANUARY 

Academies Countries  

« Learning to learn again »

« becoming a lifelong learner»

« Embracing change
& 

Managing time»

« The Secret of 
meaningful work»

« Creating learning rituals »

« Mastering the art of conversation »

Festive Calendar–December 2022
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01 – 2022 RESULTS : Modules completion
module completed : what were learners interested in? 
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Learning to learn again

Mastering the art of conversation

Becoming a lifelong learner

The secret to meaningful work

Embracing change

How to manage your time and set your priorities?

Create learning rituals

Top 10 countries / modules

France Romania Spain India Revoz

Festive Calendar–December 2022
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01 – 2022  RESULTS: Intern Social Media
What media do learners  follow? 

Yammer All Company (Views) FR ENG Learning Cy FR ENG

nov-29 Calendar 55481 53114 1348 957

janv-17 Learning to learn again 28682 48776 608 1027

janv-23 Becoming a lifelong Learner 16825 1341 883 179

janv-31 Embracing change/ Managing Time 28701 25576 983 1151

Feb 7 Secret of meaningful work 4430 2168 416 933

Feb14 Creating learning rituals 28321 1399 813 757

Feb 21 Mastering the Art of Conversation 37775 1265 787 765

FEBRUARY JANUARY 

Festive Caldendar–December 2022
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01 – 2022 RESULTS : Personalised mail reminder 
How learners are closing modules?
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Number of modules completed/in progress

Terminé En cours

Comm: 1 module/ week + 
Closure module reminder 

Comm:
Closure module reminder 

Festive Calendar –December 2022
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01 – 2022 RESULTS SYNTHESIS 

KPI Feb27th

#1 -  learners 11 762
( Calendar 5679  / Modules : 6083)

#2  - opened modules 
completed

67%

# 3 – Rating 4,26
(693 Feedbacks)

# hours 8053

# modules completed 4059 (out of 6031) 

11,762 learners 8,053 hours

Festive Calendar –December 2022
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2023 FESTIVE CALENDAR CAMPAIGN 
LEARNING BEYOND ITS COMFORT ZONE
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WHO?
Audience

All Renault employess with access to L@RG (30,000 learners)

MEASURE?
KPI

# Learners: 17,000
# learning hours: 13,000

OBJECTIVE REMIND RENAULT LEARNERS HOW EASY & FUN IT IS TO BE A LIFELONG LEARNER
«Learning beyond it’s comfort zone»

02 –FESTIVE CALENDAR 2023 –Campaign set-up 

Festive Calendar–December 2023
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Festive Calendar 2023 - results 

04 – FESTIVE CALENDAR 2023 - RESULTS 

9, 390 hours
(8,053 in 2023)

9 052 learners
(11,762 in 2023)
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TOP 10

Terminé En cours Non commencé



Thank you
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